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Fourteen of China’s second-tier cities account for 8% of China’s population but 53% of its
total imports — which is why the untapped markets of China’s emerging cities provide some of the
most exciting and lucrative opportunities for U.S. exporters.

China’s Real Economic Engine....

China’s unprecedented growth and the opportunities it presents are no longer a secret to anyone in the business
world. While megacities such as Beijing and Shanghai have long captured much of the spotlight, it is behind the
scenes in second-tier cities where one can witness the real source of China’s economic growth. Unlike what one
might expect, the majority of China’s imports are not ending up in Shanghai, Beijing, or Guangzhou. Rather, a
select group of fourteen second-tier cities' account for an
astonishing 53% of China’s total imports, almost double Destination of Global Exports into China
the amount of the three megacities combined.
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Local entrepreneurs in these emerging cities are not the
only ones reaping the benefits. These cities have become
importing havens and present lucrative opportunities,
especially for US companies. Perhaps the critical
question for American firms is not whether there is a
second-tier city market, but which region is best for a

particular industry or product.
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Ningbo— Economic anchor of the Yangtze river delta

An ancient harbor on the East China Sea, Ningbo was one of the first
cities to benefit from China’s economic liberalization. In the two N]ngbo Bt T b
decades since its opening, Ningbo has emerged as China’s fourth
largest port and one of the key economic and industrial hubs of the
Yangtze River delta. Ningbo is ranked by the World Bank as having the
18" best investment climate for foreign firms in China. US companies
have already begun to catch on to the opportunities of exporting to
Ningbo; almost 5% of the cities imports— over USD $1.4 billion
worth— originate from the United States.

City Population: 5.4 Million

Provincial GDP: USD 27 Billion

Annual Avg. Per Capita GDP: USD 7,168
Import Value: USD 36.88 Billion

Imports from US: USD 1.42 Billion




Ningbo’s top imports for foreign goods:

Electronic Components .
Ningbo’s imports of electrical components have Ningbo Imports
been increasing steadily since 2000. The city now _ gz 9600
purchases over USD $90 million worth of 2 = $500 /
electronic components a year. % = $400 /
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Integrated Circuits E 8300 \/
Imports of integrated circuits in Ningbo have ; $200 1 /
skyrocketed in the last six years. In 2000, the city = $100 /
only imported USD $4 million worth of integrated $0 T ‘
circuits; six years later Ningbo was importing over 2000 2002 2004 2005 2006
USD $244 million worth of foreign integrated === Electronic Components  =====Integrated Circuits
circuits, nearly sixty times the city’s 2000 import ~ Paper & Forest
volume.
Ningbo Imports Pqper & Forest Products '
530 Ningbo’s paper & forest product imports have
g increased by 19% a year over the last two years.
§ 525 | / During 2004-2006, the city purchased over USD $1.4
- billion worth of paper & forest products. Over the last
@ $20 four years, Ningbo has nearly tripled its imports of
2 y paper & forest products.
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= Semiconductor Manufacturing
; $10 1 Ningbo’s imports of semiconductor manufacturing
3 equipment have been steadily increasing since 2000.
$5 The city now purchases over USD $27 million worth
of semiconductor manufacturing equipment a year.
$0 ‘ ‘ ‘ ‘
2000 2002 2004 2005 2006 Medical Devices
= Medical Devices Medical device imports in Ningbo have exhibited
= Semiconductor Manufacturing strong growth since 2002. The city purchased over

USD $28 million worth of medical devices last year.

Why choose the Foreign Commercial Service?
FCS offers you the access you need to grow your business in China at an affordable rate. By partnering with
FCS, the U.S. Embassy’s contacts and expertise are put to work for your business. Knowledgeable Commercial
Service specialists and International Partner Network (IPN) representatives can help you contact and set up
appointments with Chinese organizations across China. With access to a broad cross-section of contacts
including potential agents and distributors, major end-users and key government officials, you will be sure to
meet the right people at the right levels to expand your business.

For further information:
Please visit http://www.buyusa.gov/china/en/ or contact Shanghai.Office.Box @mail.doc.gov
All statistical data proudly provided by China Custom Info. Want to know more? For reliable,
customized and affordable data on the China market, checkout their website:
www.chinacustominfo.com




